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YTP Outreach Summary
Aug. 11, 2020

Throughout the development of the 2045 Statewide Transportation Plan, extensive public
outreach was a common thread. In June 2020, CDOT released a draft version of the 2045
Statewide Transportation Plan for public comment. The 60-day public comment period
provided an opportunity for the general public and stakeholders to review the plan and let us
know if the plan accurately captured their input. To promote the public comment period,
CDOT conducted outreach to stakeholder groups and survey respondents who provided input
in 2019, the general public via social media, and Spanish-speaking communities through
targeted media outreach.

To engage the public and key stakeholders who gave input in 2019, CDOT sent out an email
that announced the draft plan was available for review and comments. A separate email in
Spanish was sent to Spanish-speaking stakeholders. CDOT also gave presentations about the
draft Statewide Transportation Plan to many stakeholder groups that were vital to the input
received in 2019.

On social media, CDOT launched a campaign to highlight the top concerns that we heard from
the public — such as traffic congestion, transit options, rural roads and interstate
improvements — and what CDOT planned to do to address them. Each social media post on
Facebook and Twitter encouraged the public to visit YTP.codot.gov and provide comments on
the plan. Facebook posts also ran in Spanish and were targeted to social media users that
identified themselves as Spanish-speakers. A total of 21 social media posts were shared during
the public comment period. Social media reach and engagement numbers were 2,953,171 and
2,064 respectively. Advertising value was more that $13,000.

To reach the Spanish-speaking population in the state, CDOT implemented a targeted media
outreach strategy that completed six interviews with popular Spanish radio stations and
media outlets:
e La Nueva Mix (TBC) — Aspen and Vail; 10,982 unique listeners
e KNVR 1150 AM — Denver metro area, Colorado Springs, Pueblo; 30,500 listeners per
hour
e LaInvasora 87.7 — Denver metro area (Front Range, Boulder, Arvada); 23,776 listeners
e El Comercio de Colorado (newspaper) — 1,500 locations covering Denver metro,
Northern Colorado and Colorado Springs; 30,000 issues bi-weekly, 6,699 Facebook
followers
e La Jota Mexicana 1630 AM — Greeley and Northern Colorado; 260,000 listeners, 6,450
followers on Facebook


https://YTP.codot.gov
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e KVAY 105.7 FM — Lamar and La Junta; 150,000+ population coverage

The interviews resulted in radio, print, online and social media coverage across the Denver
metro area, northern Colorado, southern Colorado and in mountain communities.

CDOT’s outreach effort for the public comment period ultimately resulted in 259 comments,
exceeding the results from the last statewide planning effort.
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