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Session Overview 

• Who is Community First Foundation? 

• Trends in Giving 

• ColoradoGives and Colorado Gives Day 

• Opportunities for Success 

 



Who is 

Community First Foundation? 



Proud recipient of the 2013 Outstanding Foundation award, 

presented by National Philanthropy Day 

in Colorado Steering Committee 

 



We build strong communities by bringing donors and 

nonprofits together. 

  

Highlights of our work: 

• Assisting individuals and businesses with charitable 

giving. 

• Funding community programs. 

• Offering financial support and educational 

opportunities to strengthen nonprofits. 

• Increasing community generosity and involvement 

through online giving. 

 

Our accreditation from the Community Foundations National 

Standards Board is official confirmation of our sound policies, 

responsible practices and credibility. 

About Community First Foundation 



Online Giving is Growing: 

What are the trends? 



• 2013 Largest year-over-year increase in chartable giving 

since “Great Recession” 

• Overall up 4.9%; online up 13.5% 2013 up 16% in Nov, Dec 

over last year* 

• Greatest increase overall giving = Large Nonprofits 

• Greatest increase online giving = Small Nonprofits 

 
* Source Network for Good and Blackbaud 

 

Giving Trends 



• Overall Ranking is 30 out of 50 

• Total Contributions $2.4 billion 

• Percent of Income Giving 4.2% 

• National Average is 4.7% 

 

 

* Chronicle of Philanthropy How America Gives 

 

 

 

Giving in Colorado 



• Still Growing – up 13.5%  

• 2013 up 16% in Nov, Dec over last year* 

• 10% of all Fundraising 

 

 

* Network for Good, Blackbaud 

 

 

 

Online Giving Trends 



• 91% of donors plan to give during year-end giving 

season. 

• 54% of donors expect to give the same amount as last 

year, 31% will give more, and 15% will give less. 

• Donors giving more: 

• 49% expect to give up to 10% 

• 34% expect to give 11-25% 

• 14% expect to give 51 - 75% 

• Colorado Gives Day Donor Survey Results 

• 59% of donors expect to give the same amount as 

last year, 35% will give more, and 6% will give less. 

 

 

*Source Charity Navigator 

 

 

 

 

 

Donors’ Plans for Year-End Giving* 



ColoradoGives.org 

Colorado Gives Day: 

What is this? 



What is ColoradoGives.org? 



Search for Nonprofits 







• Gift of giving 

 

• Purchaser gets tax deduction 

 

• Cultivate donor – they choose 

you 

Online Cultivation Tools 



Recurring Donations 

• Logistics 

– Flexible timeframe 

 7 to 365 Days 

– Majority Monthly 

• Benefit  

– Known income stream 

– Keeps donors connected 

– Easy to manage 







“In Honor of”/“In Memory of” 



Fundraising Pages 



The Other 364 Days! 

$25.1 million raised total 

 

In 2013 

$8 million donated 

53,672 donations 

27,004 donors 

Average amount per NP $5,210 

Most common donation $50 



and corporate partner  

Brought to you by… 

 



An initiative to increase philanthropy in Colorado through online giving. 

24 hours to Give where you live! Initial Goal: $1 million in 1 day  

Total Results since 2010 

Raised $56.7 million 

Distributed $58.1 million 

Donations 230,043 



Opportunity #1: 

Maximize Mobile 



Mobile 

• Is your website “responsive”? 

• What do your e-mails look like on a smart phone? 

• Is your donation form easy to use on a mobile device? 

• Do your donors want to interact with you via text message? 

 

 

 

 



eCommerce – Network for Good/PayPal 

• 1 in 10 Retail e-commerce dollars are now spent via a 

mobile device 

• 67% more likely to purchase from a mobile-friendly site 

• 61% move on to another site if not easy 

 

• 45% of US adults own a smartphone 

• 66% of those ages 18-29 

• 17% do most of their browsing on their phone 

 

 

 



Opportunity #2: 

Pump Up Your  

Peer to Peer/Crowdfunding 



Fundraising Pages 



Fundraising Pages 

• Increases involvement 

• Brings you more prospects 

 

 

 

 

Online Cultivation Tools 



Crowdfunding – Peer to Peer  

• How much are your event gift amounts compared to your 

general gifts? 

• Does your average gift amount change by the participation 

type or the participant's connection to your nonprofit? 

• What's your average self-donation? 

• What events have been most successful for your 

organization? 

 

 



Blackbaud Study - Events 



Opportunity #3: 

Deliver on your 

Donor Connection 



• Don’t let a first-time donor become a one-time 

donor 

• Already has interest in your cause 

• Engage them before they think you don’t care 

The First-Time Donor… 



Thank! Level 101  

Timely thank you letters 

• Prompt! Within a week 

• Addressed to donors 

• Don’t make another “ask” 

• Consider handwritten notes (board member activity) 

 

Note: The automated, online acknowledgement that comes via e-mail and online via 

ColoradoGives.org does not replace a thank you from your organization 

 

 

Ways to Cultivate First-Time Donors 



From Nonprofit Hub blog: 

http://www.nonprofithub.org/featu

red/best-donor-thank-you-letters/ 

Good 

Thank You 

Letters 



Personal phone calls 

• Consider personal phone calls for a segment of the donors; 

e.g., long-time supporter, large donation… 

 

Thank in other avenues  

• General thank you’s to all donors: website, newsletter, blog, 

social media 

• What did you raise? What will you do with the donations? 

Ways to Cultivate First-Time Donors 



• Poor service or communication      

• Never thanked for donating     

• No memory of supporting 

• No information on how monies were used 

• Thought the charity did not need them 

 

Excerpted from excerpted from Network for Good Blog on Why They Leave 

 

 

 

 

How to Lose a New Donor 



• Dedicate time to cultivation 

• Cheaper to retain than to acquire new donors 

• Create a plan 

 

 

 

Cultivating New Donors 



• You are Building a Relationship 

• Like a love relationship where he leaves you because you 

ignore him, lie, don’t return calls, are late/not timely, don’t 

appreciate him 

From Blackbaud webinar featuring Adrian Sargeant (the Robert F. Hartsook Chair in 

Fundraising at the Center on Philanthropy at Indiana University and consultant) 

 

 

Cultivating New Donors 



Opportunity #4: 

Analyze Your Data 



• Don’t make assumptions about “small” donors 

• Commitments start small and can grow over time 

• Cumulative impact of a dedicated donor 

 

 

 

Progression of a Donor 

Repeat 

donation 

 

Upgraded 

Special 

gift 

Big  

gift 

 

 

 

Major 

gift 

 

 

 

Planned 

gift 

 

 

First-Time 

donation 

 
 

 



• Doesn’t have to be about money 

• How else can a donor progress? 

• advocate 

• volunteer 

• fundraiser (Fundraising Pages) 

• A networker bringing you more donors 

•Other ideas? 

 

 

 

Progression of a Donor 



The First-Time Donor 

• May not know much about you 

• Asked to donate from a friend’s fundraising page? 

• Discovered you via search? 

• Responded to an e-mail forwarded by a friend? 

• Heard about you through a news or radio feature? 

• Saw an ad with your logo on it? 

 

 
 



• Most Common 

• Age 

• # of Donations 

• Size of Gifts 

• How about … 

• How they donate? 

• When they donate? 

• Why they donate? 

• What else? 

 

 

 

Segmenting Your Donor Database 



Way #5: 

Tap into  

Colorado Gives Day 



Plan! Plan! Plan! 

•Survey Results: What You Told Us 

I. (78% response rate) 

II. 76% of NPs reported at least one new donor 

III. 18% reported 21 or more new donors 

IV. 9% reported at least 60% 

 on CGD were new 

I. 10% reported receiving $5000 or more from first-time donors 

• Set a Goal 

• Incorporate fundraising pages 

• Involve board/staff 

• Prizes, Incentives 

• Incorporate into your Annual Appeal 
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